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Allergy insider influencer + social campaign recap
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#BEANALLERGYINSIDER
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C AT E G O R Y

Want to draw attention to a variety of 
allergies including food, asthma, pet, and 
all year-round allergy symptoms and offer 
awareness on how to mitigate symptoms 
and how blood testing can help better 
pinpoint the source of allergic reactions. 

Audiences are often neglect their allergic 
symptoms due to a lack of information 
available about  them, causing many to cut 
out many things in their lives without having 
a definite answer. 

C U LT U R E

Health and wellbeing is becoming 
increasingly important in today’s time and 
so it is essential that people feel like their 
allergic symptoms are being understood 
and taken care of during this time. As 
parents are becoming more aware of 
allergies, many struggle to find the 
answers they need to help their children. 

OPPORTUNITY: Parter with talent who experiences a 
wide variety of allergies within their families to drive 
awareness to how AllergyInsider.com has helped them 
better cope with symptoms.

OPPORTUNITY: Use this partnership as a way for 
influencers to be open about their struggles with 
allergies to create an organic connection with 
audiences so that they know they are not alone and 
that there is more information on allergies out there on 
AllergyInsider.com. 

OPPORTUNITY: Use parent influencers to share how 
AllergyInsider.com has helped them support their 
children who may not understand their allergies 
themselves and talk about the importance of caring 
for the health of your loved ones and yourself. 

A U D I E N C E

UNDERSTANDING THERMOFISHER SCIENTIFIC

http://AllergyInsider.com
http://AllergyInsider.com
http://AllergyInsider.com
http://AllergyInsider.com
http://AllergyInsider.com
http://AllergyInsider.com
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TALENT 
OVERVIEW 
In partnership with Thermofisher 
Scientific, Fullscreen identified 4x 
Talent across different verticals to 
create #BeAnAllergyInsider and 
serve as ThermoFisher Scientific’s 
partners to drive awareness to 
AllergyInsider.com and to social 
channels.

Allergy insider influencer campaign recap 

T H E  O H A N A  A D V E N T U R E

N A O M I  R O B I N S O N M A T T  R O B I N S O N

K A T E  A R E N D S

http://AllergyInsider.com
http://AllergyInsider.com
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T H E  B I G  I D E A  

Allergies are the 6th leading cause of chronic illness in the U.S. 
and while many live with the struggles of allergies, a lot of 
times people are left without answers on how to cope with 
their symptoms, potentially keeping those affected from living 
life to the fullest.  

In a time where health is more important than ever, we are 
encouraging people to become Allergy Insiders and take 
control of their symptoms.  Our carefully selected list of talent 
will show their followers how they can overcome their fears of 
allergic reactions by becoming better educated at 
AllergyInsider.com. 

#BEANALLERGYINSIDER

http://AllergyInsider.com
http://AllergyInsider.com
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INFLUENCER CONTENT RESULTS & PERFORMANCE 

SOCIAL REACH IMPRESSIONS

2.55MM+

AVERAGE CAMPAIGN 
ENGAGEMENT RATE

1.35%
TOTAL ORGANIC ENGAGEMENTS

12.4K+

VIEWS ACROSS ALL 
PLATFORMS 

17.6K+

CONTRACTED SOCIAL POSTS 

12

*Engagements defined as organic and/or paid likes, comments, shares

# B E A N A L L E R G Y I N S I D E R  I N F L U E N C E R  R E C A P  

ADDED VALUE POSTS 

1
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N A O M I  R O B I N S O N

Naomi shared how hard it was when she first 

got her dog and realized she had pet allergies. 

Thanks to Allergy Insider, Naomi is experiencing 

fewer symptoms and lets followers know that 

they could find out what protein triggers their 

own pet allergies through a blood test.

IG IN-FEED 

REACH 79,500

TOTAL 
ENGAGEMENTS 1,675

TOTAL LIKES 1,605

ENGAGEMENT RATE: 2.11%

Naomi tells followers how learning about how to 

manage their pet allergy symptoms kept her family 

from almost re-homing their dog. With the help of 

Allergy Insider, followers can learn more about 

their symptoms and even take a blood test that 

tells them which protein triggers their allergies.

IG STORY #1

REACH 79,500

TOTAL 
ENGAGEMENTS 27

TOTAL VIEWS 1,768

ENGAGEMENT RATE*: 1.53%

Naomi shares things she never knew about her 

kid's allergies, like being able to outgrow his milk 

allergy. Thanks to Allergy Insider, Naomi has been 

learning all kinds of things about allergies that she 

wish she had known sooner and encourages other 

parents to check out this evidence based resource.

IG STORY #2

REACH 79,500

TOTAL 
ENGAGEMENTS 28

TOTAL VIEWS 2,196

ENGAGEMENT RATE*: 1.28%

CONTENT PERFORMANCE BEATS PERSONAL BENCHMARK

BEATS INDUSTRY BENCHMARK (SHAREABLEE DATA)

*      ENGAGEMENT RATE BASED ON VIEWS



© 2019 FULLSCREEN, INC., ALL RIGHTS RESERVED. THIS DOCUMENT CONTAINS CONFIDENTIAL AND PROPRIETARY INFORMATION INTENDED ONLY FOR USE BY AUTHORIZED INDIVIDUALS WITHIN FULLSCREEN, INC., AND OTTER MEDIA AND NOT FOR GENERAL DISTRIBUTION. PRIVILEGED AND CONFIDENTIAL. 8

M A T T  R O B I N S O N

CONTENT PERFORMANCE BEATS PERSONAL BENCHMARK

BEATS INDUSTRY BENCHMARK (SHAREABLEE DATA)

*      ENGAGEMENT RATE BASED ON VIEWS

Matt shares with followers how much 

A l l e r g y I n s i d e r h a s h e l p e d h i m 

maintain his outdoor-loving lifestyle 

by being a resource for him to learn 

about triggers and how to avoid them.

IG IN-FEED

REACH 59,700

TOTAL 
ENGAGEMENTS 930

TOTAL LIKES 920

ENGAGEMENT RATE: 1.56%

Matt shows followers a Parent's Guide to 

Allergies, sharing how he is able to understand 

his boys' pollen allergies thanks to Allergy Insider.

IG STORY #1

REACH 59,700

TOTAL 
ENGAGEMENTS 20

TOTAL VIEWS 1,141

ENGAGEMENT RATE*: 1.75%

With sports playing a big part in Matt and his sons' 

lives, he shares with followers how they are able to 

mitigate their allergic symptoms when out on the field.

IG STORY #2

REACH 59,700

TOTAL 
ENGAGEMENTS 27

TOTAL VIEWS 718

ENGAGEMENT RATE*: 3.76%
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T H E  O H A N A  A D V E N T U R E

The Ohana Adventure family shares how common allergies 

are in their household, especially with everyone's case being 

different. Thanks to Allergy Insider, they have been able to 

better identify their allergies and even discovered that some 

of them were allergic to a weed in their own backyard!

IG IN-FEED 

REACH 359,000

TOTAL 
ENGAGEMENTS 7,321

TOTAL LIKES 7,260

ENGAGEMENT RATE: 2.04%

Rachel shares how hard battling allergies 

can be for her kids and shows followers all 

the solutions they can discover through 

Allergy Insider and how it's helped the family 

find the answers they've been looking for.

IG STORY #1

REACH 359,000

TOTAL 
ENGAGEMENTS 479

TOTAL VIEWS 42,374

ENGAGEMENT RATE*: 1.13%

Rachel explains all the things she has 

been able to learn about allergies 

and how to mitigate symptoms with 

the help of AllergyInsider.com!

IG STORY #2

REACH 359,000

TOTAL 
ENGAGEMENTS 243

TOTAL VIEWS 26,317

ENGAGEMENT RATE*: 0.92%

CONTENT PERFORMANCE BEATS PERSONAL BENCHMARK

BEATS INDUSTRY BENCHMARK (SHAREABLEE DATA)

*      ENGAGEMENT RATE BASED ON VIEWS

http://AllergyInsider.com
http://AllergyInsider.com
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K A T E  A R E N D S

Kate shares how scary it can be raising kids with allergies and especially not knowing 

what to expect as her daughter tries peanut butter for the first time, something that her son 

is highly allergic to. She explains how she wishes there were more resources like Allergy 

Insider that could have helped her as a parent and lets followers know to check them out if 

they want to learn more about potential allergies and how to get tested for them.

IG IN-FEED 

REACH 349,000

TOTAL 
ENGAGEMENTS 749

TOTAL LIKES 714

ENGAGEMENT RATE: 0.21%

ADDED VALUE: FB IN-FEED

REACH 14,000

TOTAL 
ENGAGEMENTS 580

TOTAL LIKES 11

ENGAGEMENT RATE: 0.08%

Kate talks about the struggles of 

understanding the extent and 

symptoms of her kids' allergies but 

how she has been able to help 

them through using the resources 

provided by Allergy Insider

IG STORY #1

REACH 349,000

TOTAL 
ENGAGEMENTS 580

TOTAL VIEWS 126,131

ENGAGEMENT RATE*: 0.46%

Kate educates followers on 

understanding the differences 

between allergies, intolerances, 

and sensitivities and how they 

can research their symptoms to 

find the best diagnosis for them 

as well as how to manage it.

IG STORY #2

REACH 349,000

TOTAL 
ENGAGEMENTS 333

TOTAL VIEWS 43,762

ENGAGEMENT RATE*: 0.76%

CONTENT PERFORMANCE BEATS PERSONAL BENCHMARK

BEATS INDUSTRY BENCHMARK (SHAREABLEE DATA)

*      ENGAGEMENT RATE BASED ON VIEWS
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 TALENT SCORECARD 
ALLERGY INSIDERS # OF 

POSTS # OF VIDEOS
AVERAGE 

ENGAGEMENT 
RATE

HIGHEST ER 
THUS FAR CONTENT WITH HIGHEST ER AVERAGE 

VIDEO VIEWS

N A O M I  
R O B I N S O N 3 2 1.64% 2.11% IG IN FEED: PET ALLERGIES 1,982

M A T T  
R O B I N S O N 3 2 2.36% 3.76% IG STORY #2: ALLERGIES AND SPORTS 929.5

T H E  O H A N A  
A D V E N T U R E

3 2 1.36% 2.04% IG IN-FEED: SEASONAL ALLERGIES 34,345.5

K A T E  
A R E N D S 4 4 0.38% 0.76% IG STORY #2: ALLERGY QUESTIONS 50,495
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SHOWING LOVE FOR #BEANALLERGYINSIDER
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TBH  
CREATIVE 
TEST
TBH is Fullscreen’s proprietary market 
research panel. This influencer-first 
program is primed for measurement by 
our Millennial panel of ~3,000 people.

H O W  I T  W O R K S  

TBH uses a recruit to view methodology exposing 
respondents to a campaign’s creative followed by a 
fully customizable survey created in partnership 
with the brand. Creative results are compared to 
each other as well an unbranded control.. 
Additionally, TBH has partnered with a technology 
to measure facial coding and eye tracking for social 
creative.  

F A S T  F A C T S  

• KPIs Measured: Awareness, Favorability & Intent 

• Methodology:  Recruit-to-view Survey 

W H Y  W E  L I K E  I T  

This measurement solution allows for fully 
customizable surveys to analyze how both organic 
and paid creative is performing.
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THANK YOU


